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Part I
FINDING YOUR ONLINE CUSTOMERS 

Introduction

What You Will Learn
By the time you go through this guide, you will know exactly what Internet marketing is, why 
it's vital to the success of your business as well as which precise actions to take to find your 
pools of waiting customers.
And most importantly - you will have fun doing it!

Why You Need To Be Online
75% of Americans today use search engines on a regular basis.
56% of Americans use Search Engines every day 
40% of all search engine searches are for local businesses and 
services.

Internet Marketing Defined by Wikipedia:
“Internet marketing, also referred to as i-marketing, web-marketing, online-marketing or e-
Marketing, is the marketing of products or services over the Internet.

Local Search Marketing Defined:
A way to become visible on the web for the specific terms you want to be searched for that 
also include your neighborhood, city or region. The average online user is looking for media, 



information or entertainment. But the online BUYER is looking for things that are very, very 
specific and 60% of the time LOCAL.

For us, it is very important that we really focus on the local marketing part.
As a marketer, you are not going to be advertising to the entire world. But your advertising 
must be presented as if the whole world were going to see it.
Also, don’t feel like you have to know how to build a computer to market on the Internet.
General Example: Dallas Pet Groomer.

Examples of traditional marketing:
McDonalds, Apple, Bank Of America. 
These companies do a good job creating familiarity with consumers.
This is NOT what we are doing.

We are basically doing direct marketing. Some examples of this would be infomercials and 
billboard ads – anything that presents a call to action. Results should be trackable. 
Meant to generate an action by potential customers.
Our goal is transactions.

When advertising to your customers, the number one point to stress is:
What You Do - Not Who You Are
What do you want to be known for; what is your expertise. Think in terms of elevator speech.
Not I’m a _________, but I help _________ by ___________.

Important Questions You MUST Know The Answer To
Who Are Your Competitors?
How Do People Look For You?
Where Are Your Customers?
From what Product Or Service Do You Make The Most Money?

To understand how people look for you, think about what you would type in the search 
engines to find your product or service.
Probably not “city real estate”
More so “city rental homes” or “sell my house fast city name” or “city first time home buyer 
assistance”.
You want quality visitors and not necessarily quantity.



Survey: What information do you expect to find when searching for local businesses online?

Basic Internet Marketing Algebra
Traffic + Conversion =Customers
Miss one of the variables and you'll get squat.

Finding and directing your pools of online customers with key phrases
Key phrases are basically words or phrases that customers will type in to find the product or 
service they are looking for. Above all else, they are words or phrases most relevant to 
whatever it is you are selling. Internet marketing mediums such SEO, SEM and Pay Per Click 
are absolutely centered around having accurate key phrases.

SEO
Search Engine Optimization is the process of improving the volume or quality of traffic to a 
web site from search engines via "natural” or "organic" search results. Generally done in the 
coding of the website. One of the slowest and tedious ways to get ranked well in the search 
engines.
Always a guessing game. Search engines won’t tell anyone how they rank sites.
SEO is sometimes contrary to good marketing principles.

SEM
Search Engine Marketing promotes websites by increasing their visibility in search engine 
result pages (SERPs) through the use of paid placement, contextual advertising, and or paid 
inclusion.
Can achieve front page visibility very fast. 
Can drive targeted traffic very quickly.
Can be very expensive if done wrong (or right in some cases).

Pay Per Click



Pay Per Click advertisers pay their host only when their ad is clicked. With search engines, 
advertisers typically bid on keyword phrases relevant to their target market. Google Adwords 
and Yahoo Search Marketing are the largest pay per click service hosts. 

Lead Valves
This is the concept given to the authority sites whose power we will use to drive traffic to your 
local business.
Requires some monthly maintenance but worth the results.
They will make you findable in multiple places when local consumers look for your product or 
service.

Typical Search Engine Results Page



Google Places (Maps)

Online Directories

Merchant Circle
Superpages
Yellowpages
Info USA

Your business listings tell what you do, not who you are!

Online Classifieds



Craigslist
Backpage
Oodle
OLX
Ebay Classifieds (Kijiji)

Your ad titles are key. They tell more of what you do - less of 
who you are.

Social Media

Remember, social media sites like 
Facebook, MySpace and Twitter are 
designed for SOCIAL interaction.
You don’t want to be the guy at the part 
trying 
to sell insurance. Let people know what 
you do but don’t make it the focus of your 
presence.
You will quickly lose followers if you are all business.

Blogging For Business
Basic blogs can be setup for free with Blogger or Wordpress.
Blogs are easy to setup and very 
search engine friendly.
Can be a mix of social and business. 
Great way to share expertise and 
build credibility.

Bottom line..
The lead valves work!



Tracking Results
Web site hosting accounts have traffic stats. However, it isn't wise to rely on website statistics 
exclusively. If you are marketing on the internet properly, a lot of consumers may never make 
it to your website before contacting you.
Just like with Yellow Pages, Billboards, Mail, TV, Radio…
You must incorporate a way to ask your customers how they found you for the most 
accurate results.

Outsourcing 
Find and hire an online virtual assistant or freelancer.
Odesk.com
Elance.com
Scriptlance.com
These are excellent sites with many capable hires.

Each task of Craigslist posting, blog entries and link campaigns can be done for you through 
hiring individuals from these sites.

For information on outsourcing work through LocalSEMagic.com, refer 
to the end of the next section.

Anatomy Of An Effective Website
You must first buy a domain name. You can get one from the following places:
GoDaddy.com
Register.com



Namecheap.com
Networksolutions.com

Get a .COM!
Keep It www.ShortSweetAndSimple.com

What if I already own a website?

Having a website alone accomplishes nothing - like a cell phone without service.
What a landing page looks like:



What a traditional brochure website looks like:

What a hybrid landing page looks like:



Template Based Website

You can obtain a template based website at Ibuilt.net.
Your website has a sole purpose, and that purpose is to 
generate a customer.

GoDaddy Website Tonight
Generally $5 - $20 per month

Free site creators are Weebly.com and Wetpaint.com

What is a title tag?



Here are some rules to make your website rich in key phrases:
H1 and H2 Tags – this is basically the title and description of a website. This seems to be the 
first thing search engines such as Google will look at for relevancy.
Bold and Links – any bold text and links you have on your website should be relevant to what 
your website is about.
Avoid Click Here Text – make your 'click here' text links a word or phrase relevant to the 
subject of your business's website.
Important key phrases sprinkled in content – For every paragraph, it will be beneficial to have 
your key phrase mentioned 3 to 5 times, depending on the size of your paragraph. 
Do not stuff keywords – do not make every other word your key phrase as it will likely not 
make sense and Google will recognize this as spammy.
Take advantage of footer text – footer text is all the links at the bottom of standard websites. 
They usually contain copyright “stuff”. This another important anatomy of a website that 
search engines observe for relevancy. So, it will also benefit to have a key phrase or two 
down here.

Outsourcing The Construction Of Your Website
Elance.com
Scriptlance.com
RentACoder.com
99Designs.com – Graphic design
Odesk – Virtual Assistants

A Turn Key Solution
If you are interested in providing your business with an 
effective website that is designed to generate customers - or, 
need some marketing work and campaigns done for you, give 
LocalSEMagic.com a call at 706-973-7347. 
You can also send an inquiry at localsemagic@gmail.com.

Conclusion
Now that you've fully gone through this guide, there is no reason why you cannot go out and 
exploit the unlimited potential you have as a local business reaching out to it's customers via 
online. 
In whichever city or town you are located in, you will virtually have an entire local market to 
yourself so the time could not be better than right now to get serious with your business's 
advertising.
My recommendation is to head over to www.LocalSEMagic.com, and grab the rest of this 3 
part book to accelerate your understanding of Internet marketing. NONE of your competitors 
will have the knowledge you will have after acquiring the contents of THE SMALL 
BUSINESS'S GUIDE TO LOCAL SEARCH MARKETING. So, this means you must take 
advantage before THEY do!

To Your Success,
Bernard Hall
www.LocalSEMagic.com/blog

http://www.LocalSEMagic.com/
mailto:localsemagic@gmail.com

